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THE OFFICIAL SHOW DAILY
FOR TRADE AND PRESS:

An Integral Part of Your
Show Communication!
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FOR EXHIBITORS:
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AND MAXIMISE BUSINESS AT IFA

IFA Internation

Preview Edi
al Daily / 2017

tion

 IVE BUYERS THE STRATEGIC
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INFORMATION THEY NEED

ifa-international.org
All IFA Berlin News
Download all issues before, during and after the event
Where to Go in Berlin

IFA INTERNATIONAL IS THE EXCLUSIVE OFFICIAL
DAILY MAGAZINE OF IFA BERLIN
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FIGURES & READER PROFILE

Klaus-Peter Voigt
Media Saturn Holding – CPO

Mail order
business

Distribution
within the
trade sector

2%

Others trade

6%

Chain of
department
stores
Internet trade

3%

Franz Schnur

8%

telering Marketing GmbH & Co. KG
– Managing Director

42%

Wholesale trade

It enables exhibitors to communicate all
relevant information, intelligently, directly to
their customers (buyers and decision-makers).

I start my day with the magazine – usually when I
enter the exhibition grounds on my way to my first
appointment.

Specialist retail
trade

39%
0%

10%

20%

30%

40%

For me IFA International is not only the mustread during the show, but I use it also as a
comprehensive information source afterwards

50%

It is THE source of information for all trade
professionals and international press, and
covers the event live from the fair.

PRINT

IFA international / 2017 Day 4 Edition

Multi - channel communication to ensure
maximum visibility and reach your target
anytime, everywhere!

Sebastian James

Reach over 140,000 IFA trade
visitors from 129 countries!
International

From Germany

68,336
trade visitors

71,049
trade visitors

Dixons Carphone – CEO

It’s a great reference guide. It gives you a really
good overview right up-front. It’s a “mini-IFA” in
your hands.

WEBSITE

e-MAGAZINE

e-MAILING

CIRCULATION / PRINT
DAY 1

15,000
copies

DAY 5

10,000
copies

WEEKEND

15,000
copies

STRATEGIC DISTRIBUTION POINTS
• Main entrances
• All IFA information counters
• Trade visitors’ reception & lounge
• Press centre
• Keynote area
• IFA+ Summit
• VIP cars
• International trade press stand
• Top 50 partners’ & participants’ stands
• Over 100 leading Berlin hotels

DAY 4

12,000
copies

DAY 6

10,000
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Profile of
international
readers
USA
& Canada
2,1%
Africa
1,1%

Thierry
de la Tour d’Artaise
SEB Group – CEO

I actually believe it’s the best quality I’ve seen. (...)
The magazines are very, very high quality and bring
to the readers a lot of insights and knowledge on
the groups, the products, and the trends.

Europe
(EU & Switzerland)
65,1%
Asia &
Australia
18,9%

Harald Friedrich

Europe

Robert Bosch Hausgeräte GmbH –
Managing Director

(Non EU)

12%

At IFA, IFA International is the most powerful
way to reach out to the industry, it’s concise and
therefore quick to read which is important to for
time-pressed people, and I like the fact that it is also
online for much broader availability.

South America
& Central America
0,8%

* Leading actors of the consumer eletronics industry Readers of IFA International

Source : IFA 2016 - Voluntary information supplied
by trade visitors - Survey conducted by GfK
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SPECIAL FEATURES & REGIONAL SPOTLIGHTS
PREVIEW
EDITION

Hall 3.1 / 109

Hall 17 / 104

Monday 28th August 2017

03 > NEWS
18 > KEYNOTE PROGRAMME
18 > CONFERENCES & EVENTS
21 > TRADE TALK
24 > EXCLUSIVE INTERVIEW
26 > CONSUMER LIFESTYLE
– SNEAK PEEK
35 > SPOTLIGHT ON TAIWAN
36 > WHERE TO GO IN BERLIN

IFA 2017 consolidates concepts and ideas – fostering
a new industry dynamic
All halls of Messe Berlin
are again sold out for the
world’s biggest trade event
spanning all sectors of
technical consumer goods.

TRADE TALK
Pieter
Haas
Chief Executive
Officer,
CECONOMY

With exciting new sections
like IFA Next and Droidcon
an expansion of IFA Global
Markets – the first ever offsite spin-off that began two
years ago, the IFA
+ Summit and an
extraordinary set of
Keynotes, hang on
OF
to your hats, as this
year’s IFA is set to TO
stir up a whirlwind! OF

It delivers on our ambition to further
strengthen our position as the leading
European platform for Consumer
Electronics-related businesses, brands
and concepts. See page 21

Hans-Joachim Kamp
Chairman of the Supervisory Board,
gfu Consumer & Home Electronics GmbH
The new generation of smart
products is getting to know its user
very closely. Those products are
able to adopt to their customers
habits and to make their life easier.

According to IFA
Executive Director
Jens Heithecker,
this year’s “sweet
spot” is definitely the
Smart Home: “Whether in
the kitchen, in the living
room or in the office, the
transfer of high-tech to
the world of consumers is

Jens
Heithecker
IFA Executive Director
Read page 24

See page 4

China is not only a highly developed
market, but also a particularly
demanding market. See page 12

In the past few weeks, a number of
exhibitors have given us a “sneak
peek” of what we can expect to see
at IFA this year, including at the IFA
Innovations Media Briefing – a special
pre-event media get-together where
a number of pre-announcements

The top stories of the day
of interest to international
trade visitors, including
major product launches,
announcements, debates
and keynotes, visits by
state officials, etc.

As international trade
visitors hop from one
stand to another, they no
doubt regret not being
able to attend some of
the top conferences. We
cover all conferences of
interest to international
visitors. to gain a simple
and synthetic overview
very rapidly.

THE DEAL MAKERS
Key buyers at IFA give
their personal views and
opinions about why they
are here, what they have
seen that interests them
the most, and what
product trends they find to
be the most important.

TRADE NEWS
Exclusive interviews and
news from the leading
trade organisations at IFA.

INTO TOMORROW
with Dave Graveline – Into China
As someone who attends
probably more CE/HA
trade shows than anyone
else in the media, we
asked the celebrated USbased “Into Tomorrow”
host Dave Graveline
what his thoughts are of
the CE China show and
how he will be working
here…
CE China is one of those
growing trade shows that we
believe will become an even
more important show in the
years to come. In addition to
our friends from Messe Berlin
asking me to moderate some
panels and introduce some
keynote speakers, I intend
to once again gather several
interviews from exhibitors
for our broadcasts in the
following weeks. Our show
airs on nearly 200 AM & FM
radio stations around the US,
stations in Canada and several
other sources including
TuneIn, Mobile Broadcast
Network, iTunes, iHeartRadio,
Sprint
Radio,
T i Vo ,
Stitcher, Podzilla and many

others every weekend.
Into Tomorrow is also heard
around the world on the
Armed Forces Networks in
several other countries. The
ONLY international show
covering Consumer Tech
exclusively for 22 years
now, Into Tomorrow &
ITTV highlight the way
technology is changing
our lives! From Gadgets &
Gizmos to Smartphones
& Tablets, Home Theater,
Digital Photography, Car
Audio, Security & Navigation,
High Tech Recreation, HDTV,
Technology On-The-Go, GPS
and everything else that
people are talking about.
We also frequently broadcast
from many trade shows and
CE events around the world
What’s good about doing
the show in Shenzhen, and
what sets this show apart
from other ones in China?
First and foremost, it’s always
a pleasure to work with the
incredible staff from IFA. They
truly “get it” and do their
absolute best to help not only
the exhibitors and visitors

of their shows, but also to
ensure that members of the
media are able to obtain the
interviews and access that
we need. In terms of doing
the show in Shenzhen, it’s a
very innovative part of China
and their government has
been extremely cooperative
in assisting with all aspects of
CE China. This show can really
help those businesses who
are already in the Chinese
market but more importantly,
it can help many who would
like to enter this market and
do business with the people
of China.
This year, there will be
an International Daily CE China Daily. What are
your thoughts about this?
I suspect that the International
Daily for CE China will be
much like the publication for
IFA in that it truly highlights
the exhibitors and helps to
tell their story. It also assists
many members of the media
like myself who are looking
for interesting angles and
additional story ideas

MARKET

PEOPLE’S
DAILY @
CE CHINA
Deng Wei, from the renowned
People’s Daily is back at CE
China this year. We asked
her what she thinks of Messe
Berlin’s idea to stage the show
in this city in particular.
There are a lot of electronic
exhibitions in China. However, as
this event is located in the largest
technology innovation city of China
– Shenzhen – this will give the show
many advantages. Here, you can
find the top technology innovation
companies in China and get a very
good idea of the ecosystem of the
industry. CE China will thus be fast
to attract the focus of Chinese
companies in this city as they
approach the largest crowd in the
relevant industry.
What kind of the things are you
looking for at the show?
The new trends brought by
innovation; the combination of
connectivity technology with China’s
manufacturing capability; and the
interactivity of Chinese and global
start-ups.
What do you see as being the
main trends in your market at the
moment?
C o n n e c t i v i t y, h u m a n i t y, t h e
innovation to facilitate human
lifestyle and robotics replacing
manpower.
What would you like to see more
of in the future?
Of course, I would like to see more
and more innovation!

While there are not so many
changes in terms of share of
No-frost refrigerators – it is
very stable with only minor
deviations compared to last
year – there are some interesting developments in Energy
Efficiency classes. Majority of
Refrigerators are still A+ with
very minor share of A+++ and
biggest development for A++.
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The space and flexibility these larger appliances offer
makes them very attractive to families but it also still
very much about having a statement product in your
home.

INNOVATIONS TO LOOK FOR AT CE CHINA
ENERGY EFFICIENCY
ENTICES ECONOMIC
CONSCIOUS
CONSUMERS
Consumers are increasingly
considering the ecological and
economic factors when buying
appliances. As the cost of energy
increases, it will become more
of a consumer priority. Fridgefreezers that are A++ energy
rated are 21% more energy
efficient than class A+. It is
difficult to identify whether the
growth in A+++ appliances is
as a result of consumer-pull or
manufacturer-push.

COOLING
Sales Units %
Jan 14Dec 14

STATE OF PLAY
The market has been driven mainly by the quest for
larger capacity models. American-style side-by-sides
have long been popular and over the past year or so
these products have become much more affordable.
The reason for their popularity hasn’t really changed.

A+++
A ++
A+

LARGE CAPACITY
COOLING CATEGORY IS
FLYING
With the family landscape
changing and households growing,
the need for capacity in kitchen
appliances is ever on the increase,
and we are seeing many more
investment purchases as a result of
consumers trading up to durability,
reliability and enough space to suit
their lifestyle. Consumers are looking
for more capacity, so American-style
and two-metre-tall models continue
to prove popular. Style and design is
also a major consideration; customers
no longer want just a “white box”,
and so stainless steel models are very
attractive to more and more people.

KEEPING FOOD
COOLER FOR LONGER
No longer just a means of keeping
content cool, the fridge-freezer
promotes food preservation for longer
lasting, fresher ingredients, while
incorporating an array of additional
lifestyle extras, all contained in a stylish
and statement exterior.
On average, families now shop around
once a week, making the importance of
keeping food fresher for longer greater
than ever before. Separate cooling
systems for the fridge and freezer
ensure that the fridge temperature is
cold, stable and always has the correct
level of humidity so the consumer can
rest assured he or she will enjoy great
tasting fresh food, every time.

B

71

67

C

64

D
Others

MARKET &
TECHNOLOGY
TRENDS

INNOVATING @ CE CHINA

Natalia Andrievskaya

Natalia.andrievskaya@gfk.com

THE FUTURE

Important new industry
trends and interviews
with leading analysts.

» STAND 2A08

KINDHOME BY GREE
Air cooling technology with three-dimensional
circular air supply puts an end to the frost
phenomenon, fully keeping fresh. The
refrigerator adopts high-tech VIP vacuum
heat insulating materials. The inner pot of
refrigerator is ultra-thin while the thermal
insulation is very good. Meanwhile, the inner
space of refrigerator is enlarged.

» STAND 2A09

CE China Daily • Thursday 4th May 2017
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DAY 1
EDITION
This section is the best
way know the latest trends
of the sourcing platform
for consumer electronics
and digital products in
the Consumer Electronics
and Home Appliances
segment.

STAND OF THE
DAY / DESIGN
SPOTLIGHT

WEEK
-END
EDITION
[ 1st - 2nd Sept. 2018 ]

Given the calibre of
many of those presenting
conferences & keynotes,
where possible we not
only give a précis of their
conference, but also field
exclusive comments that
are specifically destined to
our readers.

Thanks to our IFA NEXT
section, stay abreast of
information and business
ideas that are exchanged
during this global
innovation hub bringing
together researchers,
industry professionals,
start-ups and retailers.

BUYERS’ GUIDES
Each day, trade visitors at
IFA are offered a highly
synthetic “buyers’ guide”
in a number of major
product segments.In this
way, IFA International is
even more useful as a
purchasing tool providing
buyers with the ultimate
guide on “what sells in
2018/2019”.

Highlight your stand
through a 1 page photo
report, and spotlight your
design philosophy.

WHERE TO GO
IN BERLIN
A definitive guide on
where to go out in Berlin
to make the international
visitors feel much more “at
home” in this exciting city.

EDITORIAL OPPORTUNITIES
FOR EXHIBITORS

How to be part of IFA
International?
Provide us with your input:
• Coverage of your company’s main news,
events and press conferences

PRESS & BLOGGER
CORNER

• Contributions and thought leadership for our
Buyers’ Guides, Special Features and Regional
Spotlights.

NOMADIC LIFESTYLE - PART 1
IFA My Media
• NEW: Gaming & Consumer IT:

IFA Audio Entertainment – Part 1
• HiFi “on the go”: Headphones,
Mobile Speakers
EISA Buyers’ Guide: In-Ear Headphones

- Hardware, Accessories
- E-Competitions at IFA
- Virtual Reality
Buyers’ Guide: Gaming Hardware
•
IFA iZone
•
IFA Fitness & Activity
• Imaging, Photo, Video:
Spotlight on Drones & Action Cams

Kitchen Lifestyle

Bathroom Lifestyle

• Large Household Appliances & Built
In Kitchen Units: Fridges & Wine
Cabinets, Ovens, Hobs
Buyers’ Guide: Fridges
• Small Appliances: Coffee, Juicers,
Food Processors
Buyers’ Guide: Coffee Capsule
Machines

• Small Appliances: Beauty
& Grooming, Health & Wellness

•  Smart Home: Home Security, Home
Automation
• Home Networks
• Home Entertainment
EISA Buyers’ Guide: TV

[ 4 Sept. 2018 ]

DAY 6
EDITION
[ 5th Sept. 2018 ]

REVIEW
EDITION

REGIONAL
SPOTLIGHT

German
Speaking
Countries

>> SHOWSTOPPERS @ IFA

[ 3rd Sept. 2018 ]

th

Korea

HOME APPLIANCES

LIVING ROOM LIFESTYLE

DAY 5
EDITION

REGIONAL
SPOTLIGHT

IFA Communication
• Smartphones, tablets
• Navigation
• 5G

DAY 4
EDITION

• A strategic platform for your Top management

Top journalists at IFA
explain why they’re here
and what their personal
“IFA highlights” are.

Taïwan

The new Bosch refrigerators with VitaFresh
technology keep fruits and vegetables fresh for
longer which minimizes spoilage and reduces
wastage. Keep your worries aside, as our
refrigerator ensures to retain the freshness for
longer. MultiAirflow
evenly circulates
cold air inside the
fridge to keep every
corner chilled and
fresh. Now, with
Bosch’s DoorAirflow
technology, cold air is
circulated at the door
keeping masalas, eggs
and bottled water
fresh and chilled.

From page 26.

We highlight the most
innovative new products
at the show and present
each one’s three Unique
Selling Points. This preanalysis allows buyers to
gain a simple and synthetic
overview very rapidly.

REGIONAL
SPOTLIGHT

• IFA 2018 Sneak Peek

SERIE 4 BY BOSCH
CONTACT
Global Director
Major Domestic Appliances
GfK Retail and Technology

Connected fridges are likely to be
a big winner. Every home has a
fridge and the ability to connect
your fridge will enable consumers
to not only be made aware of
when products are running out,
but then the ability to re-order
your shopping via the associated
app will be a popular feature. The
app being able to point out when
an out-of-date item needs to be
discarded would be a welcome
feature too.

were made by some of the top
players. Don’t miss our special section
where you can get a pre-taste of the
delectable ideas and products that
you’ll be able to see for yourself
when IFA 2017 opens its gates.

PRODUCT TRENDS

CONSUMER LIFESTYLE

[ 27th August 2018 ]

A

[ 31st August 2018 ]

EXCLUSIVE
INTERVIEWS
& CONFERENCE
SPOTLIGHT

FRIDGES

6

Benefit from this unique communication platform to get
YOUR message across. Contact our editorial team for themes
and interviews.

HEADLINE NEWS

BUYERS' GUIDE

IN TERMS OF
DOING THE SHOW
IN SHENZHEN, IT’S
A VERY INNOVATIVE
PART OF CHINA AND
THEIR GOVERNMENT
HAS BEEN EXTREMELY
COOPERATIVE IN
ASSISTING WITH ALL
ASPECTS OF CE CHINA

Indeed, Smart Home and
the resulting digitalisation
will combine and shape our
entire lives today, and every
single element will come
into play at IFA 2017.

SNEAK PEEK
Hans Wienands
Senior Vice President,
Hisense Germany

PRESS CORNER

THE TRANSFER
HIGH-TECH
THE WORLD
CONSUMERS
IS INCREASING
EXPONENTIALLY

THOUGHT LEADERS

Content is designed to be highly relevant and useful for
trade visitors & press, helping them to set their show
agenda and define their priorities, as well as giving them
the “big picture” with market data and leaders’ strategies.

increasing exponentially.
This also applies to the
entertainment electronics
in the living room, health
care and wellness, the car
and mobile devices, services
like the Internet of Things
or even new categories
such as drones, virtual and
augmented reality.”

© People’s Daily

EDITORIAL CONTENT

PREVIEW
EDITION

The Smart Home Catalyst

CONTENTS

IFA Home
& Entertainment Electronics

IFA
 Audio Entertainment – Part 2
• HiFi “at Home”: Hi-Performance,
Audio, Loudspeakers
EISA Buyers’ Guide: Wireless
Multi-Room

• Large Household Appliances & BuiltIn Kitchen Units: Washing Machines,
Dryers, Dishwashers
Buyers Guides: Washing Machines

• Small Appliances, Floor Care, Robots
Buyers Guides: Cordless Vacuum
Cleaners

NOMADIC LIFESTYLE - PART 2
IFA My Media

IFA Communication
• Telecommunication, Cable

• Storage, Internet

China

>> EISA AWARDS

HOME APPLIANCES
Clean Lifestyle

REGIONAL
SPOTLIGHT

REGIONAL
SPOTLIGHT

North
America

REGIONAL
SPOTLIGHT

Japan

• Music
EISA Buyers’ Guide:
Over-Ear Headphones

KEY TRENDS
SEEN AT IFA 2018

[ 14th Sept. 2018 ]
January 2018 - Non contractual document
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PRINT / TECHNICAL SPECIFICATIONS

ADVERTISING RATES*

STANDARD POSITIONS

Trim size

Bleed size

Full page

250 x 353 mm

260 x 363 mm
510 x 363 mm

Double page

500 x 353 mm

1/2 page

230 x 160 mm

1/3 page

86 x 300 mm

1/4 page

230 x 80 mm

1/8 page

90 x 100 mm

HIGHLIGHT POSITIONS
Logo + Stand No. on front cover
1/5 banner on front cover

230 x 58 mm

Inside front or back cover

250 x 353 mm

260 x 363 mm

Back cover

250 x 353 mm

260 x 363 mm

Advertising space is only available for exhibitors of IFA
>> Material Deadline: 11th of

ADVERTISEMENT
Online
Day 1 Week end
Day 4
Day 5
Day 6
Online
All Editions Preview (31st August) (1st-2nd Sept.)
OR ADVERTORIAL		
(3rd Sept.)
(4th Sept.)
(5th Sept.)
Review
th
		
(27 August)
		
			
(14th Sept.)
Print & Online
Versions
• 1/8 page

e 4,700

e 850

e 700

e 700

e 650

e 650

e 600

e 850

• 1/4 page

e 7,600

e 1,450

e 1,200

e 1,200

e 1,000

e 1,000

e 900

e 1,450

• 1/3 page:

e 10,600

e 1,900

e 1,600

e 1,600

e 1,400

e 1,400

e 1,300

e 1,900

• 1/2 page

e 15,000

e 2,750

e 2,250

e 2,250

e 1,900

e 1,900

e 1,750

e 2,750

• 1 full page

e 26,500

e 4,700

e 3,850

e 3,850

e 3,250

e 3,250

e 3,000

e 4,700

• 1 double page

e 46,900

e 8,500

e 7,000

e 7,000

e 6,000

e 6,000 €e 5,450

e 8,500

• Special Sections “Stand of the Day” / “Design Spotlight”:
1 Full page report		
e 4,700
e 3,850
e 3,850

e 3,250

e 3,250

e 4,700

e 3,000

August 2018
Contact: Jean-Guy Bienfait

Production Manager
jeanguy.bienfait@ifa-international.org
Tel: +33 (0)442 77 46 06

SPECIAL OFFER!

GET THE PREVIEW
FOR 20% MORE
Example: 1 full page
in the Day 1 + Preview

only e 4,620

Trim size

GET THE PREVIEW &
THE REVIEW FOR 30%
MORE

Bleed size
Trim size + 5mm Bleed

Example: 1 full page in
the Day 1 + Preview +
Review

only e 5,005

HALL PLAN

* +15% for highlight placement / Right-hand page

ADVERTISING ON HALL PLAN

(PREVIEW AND REVIEW INCLUDED)

4 page booklet - All editions (except review)
Sold out

e 8,100

• 1/5 page banner on front cover

Sold out

e 23,700

• 1 full page advertisement, first 12 pages

e 30,400

• 1 double page advertisement, first 12 page

e 55,000

• Inside front cover

January 2018 - Non contractual document

e 3,200

• Logo, Stand N° + QR-Code

e 1,420
only e 770

Logo +
Stand No.

Full page

Front cover page

230 x 314 mm

Back cover page

240 x 340 mm

1/2 page

230 x 136 mm

Standard logo

32 x 20 mm

Large logo

74 x 54 mm

Double page

1/5 banner

BUYERS’ GUIDES - ON YOUR PRODUCT CATEGORY

e 30,400
Sold out

e 24,400

• Large logo & Stand N°

• Standard size Logo & Stand N°

e 60,200

• Inside back cover

• 4-page insert on special paper
in centre of magazine

• 1 full page advertisement

• Logo & Stand number

e 35,700

• Product spotlight (advertorial)

e 60,200

only e 560
e 970
1/2 page

VISITOR BAG
e 70,600

Sponsoring of IFA International Daily visitor bag (12,000)
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1/3 page

• Logo & stand N° on front cover

• Inside front cover, double page

Front Cover

TRIM SIZE

Hall 5.1 - Stand 101

Hall 9 - Stand 110

Hall 4.1 - Stand 212

Hall 3.1 - Stand 101

Hall 9 - Stand 121

Hall 8.1 - Stand 207

Hall 1.1 - Stand 202

Hall 10.1 - Stand 109

Hall 2.1 - Stand 201

Hall 9 - Stand 103

Hall 3.1 - Stand 104

Hall 6.1 - Stand 109

Hall 7.1c - Stand 107

Hall 1.1 - Stand 201

Hall 7.1a - Stand 101

Hall 1.1 - Stand 102

Hall 3.1- Stand 104

Hall 8.1 - Stand 222

Hall 1.2 - Stand 205

HALL PLAN

HIGHLIGHT POSITIONS ALL EDITIONS

• Back Cover

CE China Daily / 2018 Mockup

IFA International Daily / 2017 Day 21 Edition

PRINT / AD OPPORTUNITIES

1/8 page
1/4 page

Hall 27 - Stand 260

Hall 27 - Stand 225

Hall 2.2 - Stand 103

Hall 27 - Stand 107

Hall 7.2b - Stand 201

Hall 21- Stand 102

Hall 25 - Stand 102

Hall 6.2 - Stand 202

Hall 25 - Stand 302

Hall 6.2 - Stand 203

Hall 15.1 - Stand 138

Hall 17 - Stand 109

Hall 7.2c- Stand 120

Hall 3.2 - Stand 110

Hall 17 - Stand 105

Hall 3.2- Stand 111

Hall 14.1- Stand 102

Hall 25 - Stand 15

Hall 4.2 - Stand 123

Hall 4.2 - Stand 111

Standard-sized
Logo

Large Logo

Hall 2.2 - Stand 101

Hall 6.2- Stand 201

Hall Plan Front cover

e 16,900
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WEBSITE / STATISTICS

WEBSITE / DESCRIPTION

www.ifa-international.org
The content is structured in such a way to facilitate
the buying process for key purchasers and decision
makers.
ifa-international.org is the daily
updated website with unique articles and
exclusive interviews live from the show.

RESPONSIVE & POWERFUL

STATISTICS*

Day 1 Edition

Sessions 10,400
Avg. Session Duration 3:03
Pageviews 29,100
Pages per Session 2.80
Device Access:

4%

Tablet

67%

Special Feature on Nomadic Lifetsyle in Day 1 Edition

Desktop
Home page

29%
Mobile

The content overview option
gives readers a full overview of
all content produced during the
show and in all previous editions.

Spotlight on Virtual Reality of Nomadic Lifestyle in Day 1 Edition

* Source: www.ifa-international.org Google Analytics of September 2017

January 2018 - Non contractual document
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WEBSITE / AD OPPORTUNITIES

E-MAILING & E-MAGAZINE / AD OPPORTUNITIES

SPONSORING

FEATURED ARTICLE AND VIDEO HIGHLIGHT POSITIONS

e-Mailing

e-MAILING

GLOBAL SPONSORING - EXCLUSIVE POSITION
out
Sponsoring of the website, webkiosk (e-magazine) andSold
e-mailings

e 23,700

SPONSORING OF THE SECTION OF YOUR CHOICE* - HIGHLIGHT POSITIONS
• Sponsoring of 1 daily section (All Editions):
News, Exclusive Interviews, Trade Talk, Press Corner,
Where to go in Berlin

e 7,600

• Sponsoring of 1 Special Feature or Regional Spotlight (1 Edition)

e 3,600

• Sponsoring of 1 Section or Buyers’ Guide (1 Edition)

e 1,200

In all editions (Homepage + Edition of the Day)
• 7 articles
• 3 articles

€

e 20,500
e 12,000

• In 1 Special Feature
or Regional Spotlight (1 Edition)

e 3,600

• In 1 Section or Buyers’ Guide
(1 Edition)

e 1,200

E-mailing to launch the edition of the day that is
sent out every morning to trade visitors, exhibitors
and press before, during and after the fair for a full
media coverage.
• 7 e-mailings
(PREVIEW - DAY 1, WEEKEND, DAY 4, DAY 5
and DAY 6 - REVIEW)
• 49,000 recipients per e-mailing
(trade visitors, exhibitors and media)

Banner (300x250px) in 7 e-mail blasts
(only 4 spaces available)

*PRINT BONUS: +25% to sponsor the same section, special feature or regional spotlight
of the print version (your logo on all pages)

e 4,700

e-MAGAZINE

GLOBAL SPONSORING

Webkiosk

EXCLUSIVE POSITION

Online version of the daily magazine available for
download on IFA and IFA International websites –
including links to exclusive audio streams.
Video on advertisement +15% of price of the print ad rate

Sponsoring of the website,
webkiosk and e-mailing

Sponsoring of all editions

Brought to you by

€ e 4,700

YOUR LOGO

SPONSORING
OF A SECTION
HIGHLIGHT POSITION

e-Mailing

FEATURED ARTICLE

SPONSORING
OF e-MAGAZINE
- ALL EDITIONS

HIGHLIGHT POSITION

Website

e-Magazine
January 2018 - Non contractual document
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AN EXPERT COMMUNICATION TEAM
AT YOUR DISPOSAL

Thanks to our international team of communication experts
we cover your company’s stand, people, products and key events...
live from Berlin!

CONTACTS

ADVERTISING

EDITORIAL

Bettina Badon
Project Manager
Tel: +33 442 77 46 07

Richard Barnes
Editor-in-Chief
Tel: +33 442 77 46 08

bettina.badon@ifa-international.org

richard.barnes@ifa-international.org

Relais du Griffon • 439 route de la Seds • 13127 Vitrolles • France • Tel: +33 442 77 46 00 • Fax: +33 442 77 46 01 • www.cleverdis.com
SARL Capitalised at € 155,750 • VAT FR 95413604471 • RCS Marseille B 413 604 471

